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1. Position Summary

Title:

Marketing and Communications Officer

Responsible to:

Operations Manager

FTE:

1.0 FTE (full-time)

Description:

Based at the Kenwick Campus Business Office, the Marketing and Communications Officer
is responsible for planning, developing, and executing marketing and promotional
activities and preparing and delivering communications to key stakeholders across the
College.

Our Vision:

To engage the whole child to think, respond, and live with excellence for the glory of God
alone.

Our Mission:

Rehoboth exists as an extension of the Christian home, partnering with parents as a
covenant community to support them in their task of nurturing and educating their
children to equip them for all of life.

Our Purpose:

We believe that it is our purpose as educators and parents to orient our students
Biblically toward the knowledge of God, the Gospel, humanity, and all of God’s creation, so
that they would seek His will, see things as He sees them, and engage with and influence
the culture in which they live. We believe that the Christian school must partner with
parents and churches to develop the whole child (i.e. their academic, spiritual, moral,
personal, and social growth), to inspire them to excel, to exhibit perseverance and
resilience, and to make wise choices. Such an education is distinctly Christian in its
character, intentions, and outworking.
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2. Introduction

Rehoboth Christian College is a Christian educational institution that seeks to advance the Christian faith through
the provision of outstanding education and Biblical instruction. Our Christ-centred learning environments and
educational programs seek to nurture the whole child (i.e. their spiritual, academic, social, moral, personal, and
physical growth) in harmony with the home and church community.

All in our community are encouraged to familiarise themselves with FLOURISH28
our strategic plan, Flourish28, which lays out the direction and STRATEGIC BRANCHES
priorities for Rehoboth in the years ahead.
These are the priorities we believe
We place the highest priority on the safety, care, and nurture of each are best suited to drive the change
student. All stakeholders are expected to espouse this approach and necessary to achieve the vision for
to be aware of the College’s Child Safe Framework. the Rehoboth of 2028 and beyond.
Each branch is driven by our
Christian ethos and shaped by our
Who We Are Christian heritage.
The Association for Christiaﬁ Education (ACE), which was foungd in Fruitful Staff
1959, opened Rehoboth Christian College in 1966 to serve Christian

families through the provision of Christ-centred schooling. ACE is Thriving Learners
made up of members who elect a Board, and in turn the Board has Cultivating Community
appointed a Chief Executive Officer to be its representative in daily

: Space to Flourish
operatlons.

ACE currently operates three schools across two campuses in the southern suburbs of Perth, Western Australia.
The campuses are located at Wilson (K-6) and Kenwick (K-6, 7-12) with the Secondary School offering ATAR,
Wholly-School Assessed, and Vocational pathways.

CREATION FALL REDEMPTION RESTORATION

We view the Christian curriculum as a total package of all the learning and shaping experiences in which our
students are involved. It includes the work of the home, school, and church in a distinct three-way partnership.
This permeates interpretations, viewpoints, meanings, attitudes, values, contexts for understanding and more, to
comprise a holistic Christian worldview.

Students examine important foundational aspects of the Christian faith (Creation, Fall, Redemption, and
Restoration) and are taught to view the Bible as the Word of God which is completely trustworthy and reliable.
Regular devotions, prayer, and Bible study are an integral part of College life for both students and staff, and we
aim to lead our students to a point at which they personally desire to think with the mind of Christ.
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Rehoboth has a justified reputation for developing and delivering a distinct, Christ-centred education, and for
encouraging and guiding students in discovering their individual gifting and the path God has prepared for them
(Ephesians 2:8-10).

A whole-College approach, where students’ educational journeys have a clear and purposeful K-12 plan, is
integral to our educational philosophy. As such, leadership, management, and delivery of learning is conducted
within the framework of three schools, two campuses, one college. This model emphasises significant
participation in the activities of the Senior Leadership Team, which is led by the CEO.

3. Selection Criteria

The applicant must respond to the following essential selection criteria with brief written statements:

a) hold or be working towards appropriate qualifications and/or experience in any of the following: media,
graphic design, marketing, or communications.

b) demonstrate an ability to think inventively and apply creative skills to problem solving.

€) possess strong communication skill, with particular emphasis on writing for a wide range of situations
and audiences.

d) detailed oriented, organised, and disciplined, a self-starter who can work alone but also able to take
direction from different leaders across the College.

e) capable of working in different teams across the College community, by building relationships with
colleagues and enhancing the good name of the College.

f) demonstrate strong computer literacy skills, particularly with Microsoft Suite, and an affinity for
technology, including photography and graphic design tools. Experience with WordPress, the Schoolbox
Learning Management System, and/or Adobe Creative Cloud is desirable, but not essential.

g) possess a warm and friendly nature, are a ‘people person,” and have an ability to provide positive and
friendly customer service.

4. Areas of Work

At Rehoboth, the Marketing and Communications Officer provides support to the Operations Manager and the
Business Office more broadly in several areas. Under the direction of the Operations Manager, the Marketing and
Communications Officer will:

41 Communications, Publications, and Corporate Image

a) prepare and manage communications sent through the College’s Learning Management System to
students, parents, and staff

b) prepare and manage communications to other stakeholders and interested parties
c) assist with the development and production of manuals, brochures, and other publications
d) assist with the development and production of the College yearbook
e) maintain and develop the College’s photo and video library
f) compose, compile, and post College news and blog articles
g) attend selected events for the purpose of capturing and promoting school activities
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42  Marketing and Promotions

a) plan, develop, and coordinate marketing campaigns based on the

Marketing and Community Relations Plan 3 SCHOOLS

b) create and develop concepts for promotional materials to be 2 CAMPUSES
produced

c) work with graphic designers and other external agents to produce 1 COLLEGE
marketing and promotional assets in print, electronic, and other
appropriate formats (e.g. prospectus, brochures, flyers, booklets, Rehoboth promotes a unified
etc) College with a singular vision,

mission, and purpose. Educational

d) work with external agents to book, secure, and schedule advertising .
programs are mirrored at both our

and promotional opportunities Wilson and Kenwick Campuses, and
e) maintain and develop a photographic and videographic record of staff are committed to whole-
the College that may be used for various purposes (e.g. marketing College planning across all aspects
collateral, historical documents, etc) of teaching and learning.
f) maintain demographic and other statistical data that aids in
developing marketing and promotional initiatives

4.3 Administrative

a) provide occasional support for the administration team as a first point of contact for families and visitors
to the Business Office

b) coordinate events such as ACE General Meetings, staff morning teas, etc.

c) record, type, and organise communications in general

d) perform other general office and clerical duties

4.4 Other Duties and Responsibilities

a) manage all administrative functions associated with the above-listed duties

b) have a good understanding of, and commitment to, the vision, mission, and purpose of the College, and
be able to articulate these well in written and verbal communications

C) possess strong communication skills, with particular emphasis on written communication skills and
experience, and be able to communicate well with colleagues, parents, students, and the public

d) support the policies, aims, and strategic planning goals of the Board of ACE

e) where appropriate, will attend staff devotions, staff prayer meetings, staff meetings, assemblies, ACE
meetings (such as the March and October General Meetings), sraduations/awards nights, concerts, and
other key activities and events on the College calendar

f)  be actively involved in the general life of the College where appropriate, promoting the totality of the
educational experiences offered at the College - spiritual, social, cultural, aesthetic, physical, and
epistemological

g) be punctual for all rostered days of work and present themselves in a manner suited to the position

h) carry out extra duties as required by the supervisor from time to time

5. General Terms and Conditions

a) Our General Terms and Conditions of Employment form part of this position description.

b) Pastoral references will be required as part of the application process for this position.

c) This position description is meant to describe the general nature and level of work being performed. It is
not intended to be construed as an exhaustive list of all responsibilities, duties, and skills required for
the position.
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